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Abstract 

A substantial amount of a country's economy and a large amount of an individual's wealth are both derived from real 

estate. Purchasing homes for personal or commercial purposes for rental purposes is one of the direct real estate 

investment strategies available to generate income and build wealth. This study is focused on determining the predictors 

of real estate financial behaviour in Lagos, Nigeria. Using the modified theory of planned behaviour, the study focused on 

how the selected factors can influence real estate financial behaviour. 353 completed questionnaires were collected from a 

possible 400 copies sent. Multiple regression analysis showed that attitude towards real estate was not statistically 

significant, while other factors were statistically significant with financial behaviour. The study's empirical findings give 

real estate professionals valuable information to help them make better decisions about how to develop their offerings to 

meet clients’ expectations.  
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INTRODUCTION 

One asset with an opaque fair market value is housing. In other words, unlike the stock of a company which is traded on 

an organized exchange, the price discovery process for a house is typically based on asymmetric information between the 

buyer and seller, infrequent transactions, and a protracted search and bargaining process rather than a competitive bidding 

process (Smith, 2012). This leads to a value conclusion susceptible to different measurement mistakes, which further 

affects business and policy uses of value prediction. Although it has not historically been a primary field of study, 

economists have occasionally become interested in housing markets throughout the previous 200 years (Smith, 2012).  

          A substantial amount of a country's economy and a large amount of an individual's wealth are both derived from 

real estate (Hoxha & Hasani, 2022). Real estate, for example, accounts for about 10% of the output of the entire economy. 

In many economies, the majority of decisions made by individuals and businesses entail some kind of real estate purchase 

or rental (Maier & Herath, 2009, p.2). Choosing a location is a clear example (Hoxha & Hasani, 2023).  Every time a 

family or business chooses a new location, it must locate a home, apartment, office, industrial site, etc. to purchase or 

rent, possibly modify the real estate to suit its demands, and so on (Maier & Herath 2009). However, the underlying 

operations cannot be implemented without the corresponding real estate-related decisions when discussing more general 

and abstract ideas like interregional labour or capital transfers, production clustering, urban development dynamics, or 

urban hierarchies (Swathi & Uma, 2024). 

          Financial experts and industry participants are interested in what drives personal savings and which real estate 

investment possibilities people prefer (Mydhili & Dadhabai, 2019). Purchasing homes for personal or commercial 

purposes for rental purposes is one of the direct real estate investment strategies available to generate income and build 

wealth (Feng, 2021; Tsou & Sun, 2021). Also, potential investors may be favourably disposed to purchase real estate 
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stocks and bonds through the Real Estate Investment Trust (REIT) (Heaney et al., 2012). While indirect investors may 

prefer real estate stocks and bonds due to the immediate financial gratifications it bring (Feng, 2021; Tsou & Sun, 2021), 

small investors’ preference for physical assets together with financial institutions acceptance of real estate property for 

loan collateral makes real estate a valuable investment option (Lee & Koh, 2018; Mydhili & Dadhabai, 2019).  

          Within the last decades, researchers have tried to ascertain other factors that influence financial management 

behaviour within the domain of real estate (Fateye, et al, 2020; Lingesiya 2019; Oyedele, 2019). The import of the studies 

was due to the widely held belief that the classical wealth maximization theory of finance may not provide a sustained 

explanation of individual behavioural choice regarding real estate investment (Hilber, 2020; Otty et al., 2023;). According 

to them, market efficiency assumptions and rationality belief models may not always explain the dynamism and 

complications associated with real estate investment decisions. For example, an individual investor may prefer a vacation 

home to a rental property due to the ambience and satisfaction that a vacation home provides instead of the passive 

income that a rental property brings. This choice makes the utility maximisation of classical economics weak in this 

context (Kinatta et al., 2022).   

          Although, researchers and practitioners have examined the role of rational thinking (Mydhili & Dadhabai, 2019; 

Waheed et al., 2020), behavioural factors (Swathi & Uma, 2024) in the determination of real estate investment decisions, 

the importance of wealth maximisation assumptions still hold sway (Hoxha & Zeqiraj, 2022; Ribaj & Mexhuani, 2021). 

The Efficient Market Hypothesis (EMH), which has dominated the financial markets assumes that individual rationality 

shapes economic decisions (Xu, 2023). This theory, which has historically been used in stock markets where liquidity and 

information symmetry are more common, raises interesting questions when applied to the real estate industry, which is 

distinguished by its distinctive assets, rare transactions, and fluctuating information flow. Additionally, information 

asymmetry frequently affects real estate markets, meaning that not all players have equal access to or speed at processing 

information (Xu, 2023).  

          Many of the previous researches have not fully examined the role of behavioural factors in real estate financial 

behaviour in Nigeria (Otty, et al, 2023; Oyedele, 2019). The popular assumption to this line of thought is that 

macroeconomic factors such as interest rate, inflation rate, exchange rate and GDP rate are the sole determinants of 

financial behaviour (Mydhili & Dadhabai, 2019; Swathi & Uma, 2024). While this argument is valid in determining 

major financial behaviour for individuals and investors (Kinatta et al., 2022; Xu, 2023), an exclusive focus on 

macroeconomic factors with little emphasis on behavioural and cognitive factors would be counterproductive in the real 

estate market due to hedonistic characteristics of real estate investment decision-making model (Devi & Perumandla, 

2023; Waheed et al., 2020). Attitude towards real estate is a domain-specific activity which influences direct and indirect 

positive outcomes (Sabri et al., 2022). Accordingly, real estate financial behaviour necessitates self-assurance that attitude 

towards real estate will provide (Fateye et al., 2020; Hoxha & Hasani, 2023).  

 

Theoretical foundation 
A person's intention to carry out a behaviour is the best indicator of that action, according to the Theory of Planned 

Behaviour (TPB). This intention is impacted by the person's attitude toward the conduct, subjective norms (social 

pressure), and perceived behavioural control. The theory of planned conduct (Ajzen, 1991) states that three factors’ 

attitudes, subjective standards, and perceived behavioural control determine intents, which in turn influence behaviours. 

Depending on how much behaviour is truly under the individual's control and how well perceived behavioural control 

represents actual behavioural control, external influences may also directly force or inhibit behaviours, regardless of the 

intention. According to the Theory of Planned Behaviour, people behave logically based on their attitudes, perceived 

behavioural control, and subjective norms (Ajzen, 1991).   

          Although they provide the background for the decision-making process, these aspects are not always actively or 

consciously taken into account. Put differently, individuals may not express a certain attitude, yet it may still affect how 

they make decisions (Bunce, et al., 2008). These hidden values and concepts that affect decision-making are the focus of 

this field's research. The assumption of rationality is controversial since people don't always act rationally; occasionally 

they act emotionally. From a theoretical standpoint, behavioural finance can be used to examine how financial behaviour 

affects real estate investment choices. The impact of psychological and emotional aspects on investment decisions is 

examined in this behavioural finance study (Devi & Perumandla, 2023). Instead of basing their decisions on objective 

probabilities, people often base them on their perceptions of predicted rewards and losses (Devi & Perumandla, 2023). 

Even though the prospective profits on real estate investments are smaller than those of other investment possibilities, 

pleasure-seeking investors might be more inclined to purchase homes that offer the possibility of comfort and pleasure 

(Devi & Perumandla, 2023). 

 

Modified theory of planned behaviour 
According to the TPB, three main aspects impact behaviour: one's attitude toward the behaviour, subjective norms (the 

idea that one is under social pressure to engage in the action), and perceived behavioural control (the idea that one can 

engage in the behaviour). To better explain and forecast complex actions, such as consumer decisions or safety 

behaviours, the Modified Theory of Planned Behaviour (mTPB) expands upon the original Theory of Planned Behaviour 

(TPB) by adding new components to better predict and explain individual behavioural disposition towards an idea, a 
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concept or product (Kufaine, 2024). To better explain and forecast human behaviours, the Modified Theory of Planned 

Behaviour (mTPB) adds more factors to the classic Theory of Planned Behaviour (TPB).  

          The Modified Theory of Planned Behaviour (mTPB) takes into account elements including attitude, subjective 

norms, perceived behavioural control, and outside influences like law enforcement or product qualities (Tsou & Sun, 

2021). As evidenced by numerous studies conducted in a variety of contexts, researchers can better customize 

interventions or strategies to encourage desired behaviours among diverse populations and obtain a deeper understanding 

of the complexities of decision-making processes by incorporating these extra components (Kufaine, 2024; Liu & Liu, 

2024).  

           It has been shown in numerous experiments that applying modified theory of planned behaviour (mTPB) improves 

the model's ability to predict and influence behaviour (Swathi & Uma, 2025). The capacity of the theory of planned 

behaviour to describe intentions and behaviours can be greatly enhanced by adding variables like habit, moral norm, 

descriptive norm, and past behaviour, according to research (Negara, et al., 2023). Furthermore, it has been discovered 

that incorporating perceived environmental concern as a determinant of behavioural intention in conjunction with the 

components of the Theory of Planned Behaviour (TPB) influences financial management behaviours and real estate 

investment choices, demonstrating the flexibility and adaptability of the TPB in various contexts (Kufaine, 2024).  

          The modified Theory of Planned Behaviour (mTPB) presents difficulties in a number of situations. Research has 

indicated that although the modified Theory of Planned Behaviour (TPB) is capable of accurately forecasting behaviours, 

its use is limited (Abdallah, Al-Tamimi & Duqi, 2021; Yakubu, Achu, Ali & Jalil, 2022). The intricacy of some 

behaviours and situations that may require special attention may not be adequately captured by the modified Theory of 

Planned Behaviour (TPB). These difficulties show how much more research is required to examine other elements that 

can improve the extended theory of planned behaviour’s (mTPB) capacity to predict and alter behaviour (Ojo, Dabara, & 

Ajayi, 2022).  

 

Empirical review and hypothesis development 
Information about a property as a low-risk investment that is assured to produce long-term financial gains is crucial in 

helping small-scale private property owners make decisions about real estate investments (Heaney, Higgins, & DiIorio, 

2012). The opportunities accessible to investors are shaped by a variety of factors that impact state investment trends. 

Regulatory policies, technology, sustainability, geography, economic conditions, and demographics all play important 

influence (Waheed et al, 2020). In the ever-changing realm of real estate investing, investors can set themselves up for 

success by remaining knowledgeable, carefully examining these variables, and adjusting to new trends (Lee & Koh, 

2018). Investors can maximize profits, make well-informed decisions, and create a robust and lucrative real estate 

portfolio by identifying and utilizing these crucial variables (Tsou & Sun, 2021). 

 

Attitude towards real estate 

According to Ajzen (1991), attitude toward a behaviour can be defined as a person's evaluation of the outcomes of a 

specific behaviour; it is the extent to which they prefer or dislike a given object. According to Judge et al. (2019), attitude 

is a strong predictor of intention to purchase an apartment. The intention to purchase an apartment is significantly and 

favourably influenced by attitude (Wibawa & Hartoyo, 2017). Customers may evaluate the same product qualities while 

selecting an apartment, but their opinions of the property's features and suitability for the demand may differ. According 

to Jain (2020), attitude significantly and favourably influences plans to buy an apartment. Other research has found that 

behavioural intentions to purchase an apartment are positively influenced by attitudes. 

          Islam et al (2022) examined the factors that influence purchase an apartment in Dhaka, the capital of Bangladesh. 

The quantitative study used a sample of 236 respondents. The sample which comprises 203 males and 33 females used 

multiple regression analysis to analyse the dataset. It was found that attitude towards real estate was statistically 

significant with intention to buy real estate apartments (β= 0.528, p < 0.05). Perceived physical quality and government 

policy were respectively statistically significant with intention to buy real estate apartments (β= 0.157, p < 0.05), (β= 

0.185, p < 0.05).  

          Dinh et al (2022) examined the elements linked to the desire to purchase flats as crucial for real estate businesses. 

This study investigates Vietnamese customers' intentions to purchase apartments using a modified theory of planned 

behaviour (TPB). 512 questionnaire responses were gathered using the convenience sample technique. The measurement 

and structural models were tested using covariance-based structural equation modelling. The findings showed that the 

most important influence of purchase intention was the attitude toward a behaviour followed by perceived behavioural 

control, apartment features and financial considerations. Furthermore, attitudes toward a behaviour, project amenities, 

perceived risk, financial considerations, and apartment characteristics all have an indirect impact on purchase intention. In 

the meantime, there is no statistically significant correlation between project facilities and perceived risk and purchasing 

intention. Therefore, at this point, a consumer's attitude about behaviour is crucial to increasing their intention to buy an 

apartment.  

 

H1:    Attitude towards real estate will have a positive and significant relationship with  

          Financial behaviour among real estate investors in Nigeria.     
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Perceived physical quality 
The subjective evaluation and appreciation of a property's physical attributes, such as its general condition, construction 

quality, and design, is known as perceived physical quality in real estate, and it has a big impact on people's decisions to 

buy or rent (Fateye, et al., 2020) The subjective assessment of a property's physical characteristics, such as its general 

condition, materials, finishes, design, and construction quality, is referred to as perceived physical quality (Feng, 2021). 

Since people frequently give top priority to a property's physical features when deciding where to live or invest, this 

perception is vital in forming consumer preferences and influencing real estate decisions (Dinh, et al., 2022). 

          Jiang et al (2023) investigated the physical and aesthetic aspects of the landscape that visitors observe, which affect 

their inclinations toward rural living settings. Prior research has mostly examined how physical or aesthetic aspects affect 

tourists' environmental preferences; nothing has been done to examine the influence of both at the same time. 450 valid 

questionnaires from Zhaoxing Dong Village in China, which is known for its typical rural environmental characteristics, 

to close this study gap. Multiple linear regression analysis and correlation analysis were performed on the survey data. 

The findings show that the majority of environmental physical quality factors have a substantial correlation with tourists' 

choices when just environmental physical quality factors are taken into account. Of these, "visual quality" exhibits the 

strongest association, followed by "maintenance" and "facility," while "security" exhibits the weakest correlation.  

          Ochomma and Ekenta (2024) investigated the role of physical qualities in real estate investment choices. Real 

estate professionals totalling 367 respondents were given standardized questionnaires to complete to gather data. With a 

high response rate of 96.18%, the study examined replies from 353 participants and concentrated on almost 4,400 

residential properties. According to the statistics, there are seven main categories of residential properties. The most 

prevalent are blocks of apartments (21.24%), which are preferred by middle-class to upper-class inhabitants. Detached 

homes and mansions are next in line. The best investment option turned out to be residential real estate, driven by 

elements including property value, neighbourhood quality, and security. The most important component, security (RII = 

0.89), was closely followed by neighbourhood quality and infrastructure (both RII = 0.88), all of which contribute to 

increased investor confidence.  

          Kabir et al (2024) examine the relationship between consumers' intentions to buy and their preferred level of 

personal financial capacity when purchasing real estate. When purchasing a home for personal use or rental purposes, this 

study examines whether well-known elements of consumer purchase intention, such as attitude, social power or subjective 

norms, perceived behaviour power or control, location, surrounding environment, and socialization, can affect a 

consumer's preferred investment amount. In all, 334 people took part in the study. Three methods were used to evaluate 

the survey data: Poisson pseudo maximum likelihood, ordinary least squares, and factor analysis. According to this study, 

a real estate investor's chosen investment quantity is greatly influenced by several factors, including location, the 

surrounding environment, property/construction documents, roads, mosques/temples, and fire services. There is a 

connection between a consumer's intention to buy and their choice to invest in real estate through elements including 

location, the surrounding area, legal documentation, and communication facilities. The real estate developers and their 

financing partners must give careful thought to these aspects that have been recognized as influencing consumer 

purchasing intention. 

H2:    Perceived physical quality will have a positive and significant relationship with financial  

          behaviour among real estate investors in Nigeria.  

 

Access to money 

Money is a key factor for buyers when they are buying a home (Khare & Kader, 2016). Real estate buyers are required to 

take out large loans and pay interest on those loans. It has long been believed that finance is essential to the growth of the 

real estate sector. If long-term, affordable financing is available, buyers are more inclined to purchase homes and 

apartments (Sonia, 2020). Prior research has found a positive relationship between apartment purchase intention and 

financial resources (Khoo et al., 2019; Sonia, 2020). Access to real estate loans where available involves payment of 

interest on the loan which some desiring home buyers may not have. This practice makes real estate investment 

challenging in Nigeria.  

          Otty et al (2023) aimed to assess the factors influencing private investors' decisions to invest in real estate in South-

East Nigeria to evaluate the research area's real estate investment pattern. The study was carried out in Anambra, Enugu, 

and Imo State, which are in South-East Nigeria. In a few chosen states, information was gathered from 133 individual real 

estate investors, 131 members of the Real Estate Development Association of Nigeria (REDAN), and 331 certified estate 

surveyors and valuers. Data from the respondents was gathered using a structured questionnaire. The findings showed that 

economic factors which affect individual economic standing have a big impact on real estate investment choices.  

            Islam et al (2022) found with a sample of 236 respondents that access to money is one of the major determinants 

of real estate investment decisions. The study recommends that the availability of credit not only enhances real estate 

development through affordable housing prices instead, credit makes it easier for intending homeowners to access 

profitable real estate choices that suit their financial standing. The results demonstrated that real estate investment 

decisions are significantly influenced by economic factors that impact an individual's financial situation.  

           Anh et al (2024) examined the major factors affecting real estate investment decisions in Vietnam. This study 

looks into how people's borrowing intentions in real estate transactions are influenced by attitudes, policies, and credit 

accessibility. The data collected from 889 Vietnamese respondents was analysed using structural equation modelling. The 



 

 
92 

findings demonstrate that people's aspirations to buy apartments are directly impacted by access to credit. Financial 

institutions can use these insights as a foundation to create safe, easily accessible, and effective loan programs for people 

with real needs. To effectively manage the real estate market and meet the demand for public housing, the government 

ought to implement a more robust credit framework to sassiest current and impending home buyers. 

H3:  Access to money will have a positive and significant relationship with financial behaviour  

        among real estate investors in Nigeria. 

 

Government incentives 

Nigerian real estate and infrastructure companies are having difficulties as a result of rising borrowing costs and material 

and building supply prices (Ametefe, et al., 2023). These cost rises have been exacerbated by the Central Bank of 

Nigeria's recent currency devaluation in June 2023. Because they affect many sectors, notable steel prices are used as a 

benchmark. Furthermore, contractors are having trouble predicting the direction of raw material prices, which makes it 

difficult for them to set pricing plans at this stage (Realtor Magazine, 2020). Sales and growth in the real estate sector 

have slowed as a result of the currency's devaluation. Average customers now have more purchasing power and are 

choosing their purchases more carefully as a result. Limiting capital flight through currency controls affects demand while 

reducing inflation (Wealth Briefing, 2020). In addition to forcing money out of the real estate and into savings products 

with higher interest rates to guard against future increases in house financing debt, the Central Bank of Nigeria's harsh 

monetary tightening policies were implemented to battle increasing inflation and attendant low consumer spending in the 

economy (Yap, et al., 2023).  

          Akin and Akin (2025) examined the influence of government policies on real estate investment decisions in the 

UK. This study uses qualitative research, with an emphasis on developer interviews, to investigate how green investments 

affect sustainable practices in the UK real estate sector. The results show that market demand, financial incentives, 

corporate accountability, technical innovation, and regulatory frameworks are all important components of sustainable 

practices. Financial incentives like grants, tax credits, and green finance tools like green bonds are helping to meet the 

increased demand from consumers for sustainable real estate. Despite obstacles such as perceived greater costs and legal 

barriers, the study identifies incentives for stakeholders to engage in sustainability projects, such as financial gains, 

reputation, regulatory compliance, and customer demand.  

           Setiyo (2024) uses a thorough literature study and thematic analysis to investigate how property taxes affect the 

real estate market. With an emphasis on how property taxes affect property values, investment behaviour, and local 

government funding, the study seeks to clarify the complex dynamics of property taxation. To identify underlying themes 

and patterns about property taxes, the study methodically reviews the body of current literature from a variety of sources 

using an exploratory and descriptive research strategy. Snowball sampling approaches are used to increase 

comprehensiveness in the data collection process, which entails a thorough assessment of academic publications, books, 

reports, and policy papers.  

            Key findings, such as the capitalization effect of property taxes on property prices, the function of tax incentives 

in attracting investment, and the difficulties presented by property taxes, are categorized and interpreted through the use 

of thematic analysis. The study emphasizes how crucial it is to take into account contextual elements like socioeconomic 

dynamics and market conditions to comprehend the intricate relationship between property taxes and the real estate 

market. The results have ramifications for researchers, practitioners, and politicians, emphasizing the necessity of 

interdisciplinary cooperation, creative policy solutions, and tailored tax relief programs to meet the opportunities and 

problems related to property taxes. 

            Babayo and Milala (2024) examined how Nigerian commercial real estate financing is impacted by important 

macroeconomic factors. Structural equation modelling (SEM), a quantitative research methodology, was utilized to 

investigate the correlations. Surveys given to legislators, financial organizations, and real estate investors were used to 

gather data. To guarantee a representative cross-section of the Nigerian real estate market, a sample of 302 respondents 

was chosen through the use of stratified random sampling. According to the study, macroeconomic factors have a big 

impact on financing for commercial real estate, with interest rates and inflation having the biggest effects. For investors to 

have enough money to make real estate investment decisions, the findings highlight the necessity of specific economic 

policies to encourage investment in Nigeria's real estate market. Zou et al (2025) investigated the effect of 

macroeconomic uncertainties on real estate investment decisions. According to the study's findings, there is a noticeable 

decrease in real estate market volatility during times of crisis because monetary policy uncertainty has a greater impact on 

market volatility during the peak of COVID-19 than it does during the full sample period and the COVID-19 recovery 

period. Government incentives are vital to achieve price stability and a strong investment climate in the real estate sector.  

H4     Government incentives will have a positive and significant relationship with financial  

          behaviour among real estate investors in Nigeria. 
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Fig. 1 Research framework 

 

METHODOLOGY 
 

Study design 

This study adopted a correlational research design to investigate the predictors of real estate financial behaviour among 

real estate investors in Nigeria. Correlational research design offers the most effective research design to determine the 

predictors of real estate financial behaviour. The goal of correlational study design is to measure and observe naturally 

occurring associations rather than causal correlations between variables (Saunders et al, 2019).  

 

Participants and sample size 

The study adopted strict inclusion criteria to select participants for the study. For example, the first criterion is that all the 

participants must be working or have reasonable means of income if in the private sector. The second condition is that the 

participant should be earning/making enough money that qualify to apply for a housing loan or outright purchase. These 

conditions were necessary so that, only those who are willing and able to afford housing loan/facility or outright purchase 

are surveyed. We liaised with real estate salespeople and the Real Estate Developers Association of Nigeria (REDAN). 

We obtained a list of eligible real estate investors which helped us to design the survey. From the list drawn, 3050 

intending home buyers and investors were identified together with the computation of sample size as shown below: 

Yamane formulae 

 
 
3050/1+3050 (0.05)

2 

3050/8.625 

Sample size:    353 

 

Measures 

The items used in measuring all the constructs were obtained from previously validated items which have been used in 

similar studies. For example, attitude towards real estate was measured with five items chosen from Kamal and Pramanik 

(2015a,) and Yadav et al. (2018). all the items were measured on five-point Likert scale. Sample of item reads (buying an 

apartment is beneficial for me). Perceived physical quality was measured with seven items chosen from Rachmawati et al. 

(2019), Sonia (2020). Sample of the item reads (I prefer to buy an apartment that have a convenient parking space). 

Access to money was measured with four items source from Rachmawati et al. (2019), Sonia (2020). Sample of the item 

reads (I have sufficient money at hand to buy an apartment). Government incentives was m measured with five items 

sourced from Matisoff et al. (2016), Glaeser et al. (2017). Sample of the item reads (Special credit facilities from 

Government can influence me to purchase apartment). Real estate financial behaviour was measured with nine items 

chosen from Strömbäck et al. (2020). Sample of the item reads (I saved for a long-term goal like real estate property).  

 

Research instrument/data collection method 

Online self-administered structural surveys were used due to travel constraints because they were an efficient, low-cost, 

and electronic way to gather vast amounts of data. The questionnaires were sent to 3 real estate experts who have built 

and sold many houses in Nigeria. Their comments were useful in the final design of the questionnaires. The pilot study 

which was conducted with 50 respondents showed improved reliability and clarity of questions. Researchers gathered 

information by interacting with participants who expressed interest in real estate and belonged to WhatsApp groups for 

buying and selling residential properties. A hyperlink was sent to these respondents so they could finish the survey. A 

welcome greeting and relevant information about the study's goals, consent procedures, data confidentiality, and 
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anonymity were provided at the beginning of the survey form. The data collection phase covered approximately 10 days 

due to quality engagement with relevant stakeholders such as real estate salespeople and the Real Estate Development 

Association of Nigeria. 420 online self-administered questionnaires were sent while some incomplete copies were equally 

received. After data screening and examination, 353 were found to be usable for the study. 

 

RESULTS  

The demographic profile of the participants revealed interesting information which is vital to contextualise the study. 

Gender is proportionally male-dominated (72.8%) against female (27.2%) which is consistent with Nigerian culture 

where males are the breadwinners. The majority of the participants have a bachelor's degree (57.5%). On the monthly 

income threshold, 68% of the participants have more than 301,000 to 700,000, which is vital to engage in meaningful real 

estate investment.  About 81.1% of the participants are either private or self-employed while 50.7% are married which 

makes the demand for real estate property critical for the participants (See Table 1).  
 

Table 1 Demography     (N= 353) 
 

      Measure                            Frequency                  Percent (%) 

Gender 

Male                                        257                             72.8% 

Female                                      96                              27.2% 

Total                                        353                             100% 

Educational level 

Secondary school                     95                              26.9% 

Bachelor                                  203                             57.5% 

Masters                                     25                              7.1% 

Others                                       30                              8.5% 

Total                                        353                             100% 

Monthly income 

100,000-300,000                      28                              7.9% 

301,000- 500,000                    116                            32.9% 

501,000- 700,000                    124                            35.1% 

701,000- 1000,000                  10                              2.8% 

Above 1000,000                      75                              21.2% 

Total                                        353                            100% 

Job sector 

Public                                      28                              7.9% 

Private                                    149                            42.2% 

Self-employed                        176                            49.9% 

Total                                       353                            100% 

Marital status 

Married                                  179                            50.7% 

Single                                     132                            37.4% 

Divorced/separated                42                              11.9% 

Total                                       353                            100% 

 

Statistical Analysis 

 

Table 2 Reliability Analysis 
 

 Variable                                          No of items        Cronbach alpha (N=353) 

                                 Attitude towards real estate                      5                         0.769 

                                 Perceived physical quality                        7                         0.711 

                                 Access to money                                       4                         0.879 

                                 Government incentives                             5                         0.901 

                                 Real estate financial behaviour                 9                         0.777 

 

The reliability estimates for five variables indicate that all the variables were reliable since the each of the variable has a 

Cronbach alpha of at least 0.7. Specifically, government incentives has the highest Cronbach alpha of 0.901 followed by 

access to money 0.879, real estate financial behaviour, .0777, attitude towards real estate, 0.769 and perceived physical 

quality, 0.711. 

 
  Table 3   Regression Model 
 

R               R. Square         Adjusted R Square       Standard Error 

0.845          0.715                0.711                            0.37744 
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The regression model (R) which is 0.845 is indicative a good regression model. The R square which is the variance 

explained by the four predictors (attitude towards real estate, perceived physical quality, access to money and government 

incentives) in explaining real estate financial behaviour. It means that the four predictors explained 71.5% of the variance 

in real estate financial behaviour.  

 
Table 4    ANOVA 

                                           Model           Sum of squares    df        Mean square        F                Sig  

                                           Regression    124.188               4          31.947               217.938       0.000 

                                           Residual        49.575               348        0.142 

                                           Total             173.764              352 

 

The Anova table shows that the four predictors (attitude towards real estate, perceived physical quality, access to money 

and government incentives) significantly predicted real estate financial behaviour because the test statistic is significant at 

a 0.05 level of significance ([F (4, 352) = 217.938 p= 0.000].     

 
Table 5 Multiple Regression 

                                                         Unstandardized coefficient             Standardized coefficient 

                                                          B           St. Error                       B            t           sig  

          (Constant)                              0.580      0.144                                          4.039     0.000 

           Attitude towards real estate  -0.039    0.035                           -0.044    -1.125    0.261 

           Perceived physical quality     0.383    0.054                            0.416     7.042     0.000 

           Access to money                    0.733    0.034                            0.722     21.589   0.000 

           Government incentives          0.219    0.048                            0.230     4.561     0.000 

 

From the multiple regression table, it is evident that attitude towards real estate was not statistically significant in real 

estate financial behaviour because p > 0.05. This finding is rather surprising based on the strength of the literature. 

However, perceived physical quality, access to money and government incentives were statistically significant with real 

estate financial behaviour p < 0.05. Thus, perceived physical quality, access to money and government incentives are the 

major predictors of real estate financial behaviour based on the sample examined in Nigeria.  

 
Table 7 Hypotheses 

No Statement Decision 

H1 
Attitude towards real estate will have positive and significant relationship on financial 

behaviour among real estate investors in Nigeria 
Not Supported 

H2 
Perceived physical quality will have positive and significant relationship on financial 

behaviour among real estate investors in Nigeria. 
Supported 

H3 
Access to money will have positive and significant relationship on financial behaviour 

among real estate investors in Nigeria. 
Supported 

H4 
Government incentives will have positive and significant relationship on financial 

behaviour among real estate investors in Nigeria. 
Supported 

  

DISCUSSIONS 
Drawing from the modified theory of planned behaviour, this study examined the predictors of real estate financial 

behaviour among real estate investors in Nigeria. The sample includes intending property buyers and investors from 

Lagos state Nigeria. From the findings, attitude towards real estate was not statistically significant with real estate 

financial behaviour while perceived physical quality, access to money and government incentives were the major 

predictors of real estate financial behaviour. The following insights may be drawn from the findings: 

          First, the finding shows that attitude towards real estate has no statistically significant relationship with real estate 

financial behaviour. Ajzen (1991) defined attitude toward a behaviour as an individual's assessment of the results of a 

certain behaviour; it is the degree to which they enjoy or detest a particular object. Judge et al. (2019) assert that attitude 

is a powerful predictor of the intention to buy an apartment. Although the intention was not modelled in the study, the 

attitude has been found to have a positive and significant effect on individual behaviour to buy real estate property (Jain, 

2020; Islam, et al, 2022).  

The surpassingly non-significant effect of attitude towards real estate on real estate financial behaviour may be due to the 

presence of other variables such as perceived physical quality, access to money and government incentives. For example, 

an individual with a positive perception of physical quality together with access to money and favourable government 

incentives may be less enthusiastic about attitude towards the same real estate. According to Ajzen (1991), attitude toward 

a behaviour can be defined as a person's evaluation of the outcomes of a specific behaviour; it is the extent to which they 

prefer or dislike a given object. While attitude is believed to have a positive effect on a range of other behavioural 

outcomes (Ajzen, 1991; Islam et al, 2022; Judge et al., 2019), its effect may be less pronounced where other predictors 

with strong predictive capacity are involved. 
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Second, the result showed that perceived physical quality has a statistically significant relationship with real estate 

financial behaviour. This result is suggestive that perceived physical quality is a significant predictor of real estate 

financial behaviour. The service quality model states that satisfaction originates from the physical quality of the service, 

and that intention follows from contentment (Priporas et al., 2017). Perceived physical quality in real estate refers to the 

subjective assessment and admiration of a property's physical characteristics, including its overall condition, construction 

quality, and design. It significantly influences people's decisions to purchase or rent (Fateye et al., 2020). Perceived 

physical quality is the subjective evaluation of a property's physical attributes, including its overall state, materials, 

finishes, design, and construction quality (Feng, 2021). This view is crucial in shaping consumer preferences and 

impacting real estate choices since individuals usually place a high value on a property's physical attributes when 

choosing where to live or invest (Dinh et al., 2022). The current study is also in agreement with the findings from Jiang et 

al (2023), Kabir et al (2024), and Ochomma & Ekenta (2024).  

          Third, access to money has a statistically significant relationship with real estate financial behaviour. This finding is 

suggestive that access to money is a significant predictor of real estate financial behaviour. However, this result is 

consistent with other results on the role of financial capacity on real estate buying behaviour (Anh et al, 2024; Islam et al, 

2022; Otty et al, 2023). Access to money which may be sometimes referred to as financial self-efficacy is the ability of an 

individual to fund a range of behavioural outcomes such as real estate purchases or associated investment in the real estate 

sector (Otty et al, 2023). In many cities, poor access to funds or funding inability is one of the major hindrances to 

effective housing ownership. If this handicap is addressed, positive real estate financial behaviour would be achieved and 

attendant boost in property investment in Nigeria (Kabir, et al., 2024).   

          Finally, government incentives have a positive and statistically significant relationship with real estate financial 

behaviour. This finding which is suggestive that government incentives are a major predictor of real estate financial 

behaviour is consistent with results from previous studies (Islam et al, 2022; Setiyo, 2024; Zou et al, 2025). Rising 

borrowing costs and the cost of building materials and supplies are causing problems for Nigerian real estate and 

infrastructure enterprises (Ametefe et al., 2023). The recent currency depreciation by the Central Bank of Nigeria in June 

2023 has made these cost increases worse. Notable steel prices are used as a benchmark since they have an impact on 

numerous industries.  

           Additionally, contractors are finding it challenging to develop pricing strategies at this time due to their inability to 

forecast the direction of raw material prices (Realtor Magazine, 2020). The rising demand for real estate from consumers 

is being met in part by financial incentives such as subsidies, tax credits, and green finance instruments like green bonds. 

Interest rates and inflation are the two macroeconomic variables that have the largest implications on commercial real 

estate finance. The results emphasize the need for particular economic strategies to promote investment in Nigeria's real 

estate market so that investors have adequate money to make real estate investment selections. To achieve price stability 

and a robust investment climate in the real estate sector, government incentives are essential.   

 

Theoretical and practical implications 

In the context of real estate financial behaviour, the current study has important theoretical and practical ramifications. 

Based on the modified TPB, this study created a theoretical model of behavioural outcome to investigate the factors 

influencing apartment buying. This study adds to the discussion by incorporating three more factors: perceived physical 

quality, financial accessibility, and government incentives in addition to the one proposed by TPB in order to increase the 

explanatory power of the present theory in the context of Nigerian real estate. This study added three new contextual 

components to the TPB in order to examine behavioural consequences. First, the suggested model aids professionals in 

researching consumer views in the real estate sector to comprehend their intention to buy. Second, the study's empirical 

findings give real estate professionals valuable information to help them make better decisions about how to develop their 

goods and services.  

 

CONCLUSION AND LIMITATIONS 
Both buyers and builders must have a thorough understanding of the variables affecting apartment purchases in real estate 

markets. If businesses wish to succeed in the real estate industry, they must first comprehend how buyers act while 

purchasing apartments. Finding the predictors of Nigerian real estate finance behaviour is the study's main goal. By 

highlighting the effects of perceived physical quality, governmental regulations, and financial accessibility on apartment 

purchasing, the study adds to the body of knowledge. For correct comprehension, a number of the study's limitations must 

be understood in their context. The data's cross-sectional nature has several drawbacks, including the inability to 

determine long-term trends. Second, participants may have displayed subjective bias, which could affect the results of the 

questionnaire assessment. Third, as more research is required to determine the feasibility and applicability of this research 

paradigm and its potential for broad application, the settings of this study could not apply to locations other than Lagos or 

other fields of study. Finally, because condominiums differ from landed residential property types for some consumers in 

terms of features and characteristics, this research may not apply to other specific housing types for specific consumer 

groups.  
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