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Abstract

Over the past decades, female entrepreneurship has grown rapidly, with more women entering business creation. While
this is a vital and expanding area of entrepreneurship, the performance of women entrepreneurs varies by culture.
Therefore, this study examines the impact of access to finance, risk taking, and entrepreneurial experience on the business
performance of women-owned SMEs in Metro Manila. The researchers adopted a quantitative descriptive study and
gathered primary data from women entrepreneurs aged 25 to 64 residing in Metro Manila. Findings from the regression
analysis revealed that access to finance and risk taking positively and significantly affects business performance, while
entrepreneurial experience demonstrated positive but statistically insignificant effects. The research offers valuable
insights for women entrepreneurs, enabling informed decision-making and improved business strategies. It provides
guidance to policymakers in supporting women-owned enterprises, establishing a foundation for future studies in
women's entrepreneurship.
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INTRODUCTION

Small and medium-sized enterprises (SMEs) are critical to the success of the local economy as they significantly
contribute to the creation of jobs, the reduction of poverty, and economic growth (Botezatu et al., 2020; Frisdiantara &
Sarwoko, 2016). They are key drivers of economic growth, playing a crucial role in most world economies, especially
those in developing and emerging countries (Nagayev et al., 2018). In the Philippines, SMEs are considered the country’s
economic backbone as they account for more than 99 percent of registered businesses, providing 63 percent of
employment to the Philippine workforce and contributing about 40 percent to the country's Gross Domestic Product.

In recent years, there has been a notable increase in the number of women entrepreneurs in the Philippines.
According to the report made by the Philippine Statistic Authority (PSA), 28,000 SMEs were led, co-owned, or entirely
owned by women in 2015. In 2020, 62 percent of newly registered businesses were owned by women, as reported by the
Philippine Department of Trade and Industry (DTI). As entrepreneurship participation increased amongst women, hence
becoming the fastest-growing class of entrepreneurs, it is apparent that they have significantly contributed to minimizing
the unemployment rate, resulting in an enhanced Gross Domestic Product (Beutell et al., 2021).

Women's entrepreneurship is recognized as a significant contributor to economic development and is especially
vital to improving developing countries’ economic conditions (Ahmad et al., 2023; Akhter et al., 2023; Box & Segerlind,
2018). It has been acknowledged as a contributing factor to social advancement, fostering economic regeneration and

—Z


https://twistjournal.net/
http://www.twistjournal.net/
https://creativecommons.org/licenses/by-nc-sa/4.0/

growth, and generating employment opportunities (Beriso, 2021). Gawel and Mroczek-Dgbrowska (2021) supported this
by mentioning that women aid in alleviating poverty by offering job opportunities that improve the prosperity of human
society. The outstanding success contributions of women’s entrepreneurial involvement can be derived from their
competence, high level of ambition, as well as their healthy endowment to economic development (Akhter et al., 2023).

Despite significantly contributing to economic development, women entrepreneurs face several factors affecting
their business performance. Some of the major external factors include the lack of higher educational attainment, lack of
experience and opportunities to train, insufficient spatial mobility, lack of support from both families and institutions, as
well as the growing concern about acquiring financial resources (Agrawal et al., 2017). Panda (2018), on the other hand,
discussed internal factors, such as differences in personalities, poor self-confidence, and an immense level of insecurity
which leads to women being wary of risks and feeling isolated in their entrepreneurial ventures. Furthermore, domestic
duties and dismal societal norms, particularly the belief of peers and family members that women cannot manage
monetary fund efficiently, discourage women from getting involved in entrepreneurial activities (Ali et al., 2019). The
study further explained that these factors restrict female entrepreneurs from exploring other economic opportunities,
hence limiting their capabilities for better business performance.

Moreover, women-led small and medium-sized enterprises (SMEs) encounter numerous challenges when
participating in business operations. These challenges include restricted access to resources, low levels of human capital,
insufficient knowledge and skills in Information and Communications Technology (ICT), and facing gender stereotypes
concerning family and business. These obstacles negatively affect the maximization of the growth potential of women-
owned SMEs (UN Women, 2020). According to Gimeno et al. (2020), women entrepreneurs face more challenges than
their male counterparts, such as limited access to financial resources, gender biases, and lack of connections. This is
supported by a study by Dissanayake (2018) in the Asian region wherein women-led small and medium-sized enterprises
face the lack of opportunity to network their firms with a diverse pool of stakeholders. This poses that female
entrepreneurs are systematically discriminated against as they are deduced to produce relatively lower business
performance than male entrepreneurs (Box & Segerlind, 2018). It resulted in women perceiving their gender as the
primary reason why they are disadvantaged when trying to establish a business (Kamunyu & Theuri, 2017). Therefore,
more measures are needed to promote and support the growth of women-owned businesses by thoroughly examining the
factors that affect their business performance.

This study aims to provide a comprehensive understanding of the factors that impact the business performance of
women-owned SMEs in Metro Manila. To achieve this objective, the researchers seek to answer the question, “How
significant are the factors namely: (1) access to finance; (2) risk taking; and (3) entrepreneurial experience to the business
performance of women-owned SMEs in Metro Manila?”. The study aims to address the existing gaps wherein there is a
lack of empirical studies exploring the factors affecting the business performance of women-owned SMEs within the
Philippine context. Further, there is an ongoing debate in the research community regarding the relationship of access to
finance, risk taking, and entrepreneurial experience to the business performance of women-owned SMEs. The purpose of
this study is to make a significant contribution to the entrepreneurship-related literature, particularly in the context of the
Philippines, where there is a lack of study on analyzing the business performance of small and medium-sized enterprises
(SMEs). The study’s findings may serve as a basis and foundation for developing policies aimed at providing
policymakers with valuable insights into creating the best framework possible for SMEs' business performance and
success. Moreover, this study can also serve as a basis for future researchers in the field of entrepreneurship, which can
further benefit business owners and aspiring entrepreneurs by strengthening their knowledge and understanding in this
field.

LITERATURE

Business Performance

Business performance is considered as a complex factor (Aisjah et al., 2023). In a study conducted by Artha and Satriadhi
(2023), business performance was divided into two components, namely, financial performance and non-financial
performance. The former refers to the performance of the business, which can be measured in monetary terms and
financial operations, while the latter refers to the business performance that cannot be measured through money values,
for instance, customer satisfaction and brand reputation. Likewise, they mentioned that it is important to combine these
two components in order to see development.

There is a significant role that women entrepreneurs play in the economy, particularly its contribution to
developing countries’ economic conditions (Ahmad et al., 2023). According to Ahmed et al. (2020), their contributions
are drastically felt in the areas of economic development, social development, and sustainable development. These pertain
to heightened levels of education, greater health for all, and any other domains that focus on the ability of people to
groom themselves for the better. In addition to this, women’s business performance plays an important role in breaking
gender discrimination and promoting women’s empowerment (Lambert & Orkaido, 2023). Hence, the success of women
entrepreneurs serves as a means of motivation for future entrepreneurs in society (Al Mamun et al., 2019).

The number of small and medium-sized enterprises owned by women has increased over the years; however, it cannot be
said to be the same in terms of success since it is quite challenging to sustain operations in the business world (Fatoki,
2014). This explains why women-led SMEs continue to grow at a slow pace in humerous countries (Dissanayake, 2018;
Kimbu & Ngoasong, 2018). The business performance of women-led SMEs is limited by a lack of financial support,
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deficient social resources, and considerations on family matters (Shaikh, 2020; Almubarak & Hasan, 2016). Workplace
biases, dismal societal norms, and domestic duties also impede women's decision to enter the entrepreneurial world (Ali
etal., 2019).

Success can be attributed to several factors. In a study by Gupta and Mirchandani (2018), it was deduced that
factors in relation to personal, environmental, and governmental assistance positively impact the rate of success of
women-owned small and medium-sized enterprises. Likewise, internal aspects such as the constant need for achievement,
the risk taking attitude, and the confidence in one’s own capabilities as well as the external aspects, including economic
factors, play a huge and significant role in a woman's success in the world of business (Hussain et al., 2021). Moreover,
women entrepreneurs incorporate growth strategies to ensure continuous improvement in business performance and
achieve success. Improving the firm’s products and/or services and expanding advertisements are proven to amplify one’s
business performance (Mitchelmore & Rowley, 2013). In the study of Marete et al. (2020), the results showed that 81.70
percent of the growth in women-led businesses could be sufficiently attributed to steady innovations, vast networking,
entrepreneurial training, and sufficient financial resources.

Access to Finance and Business Performance

Access to finance is a vital factor for the success of a small and medium-sized enterprise’s business performance
(Chilembo, 2021). Amadasun and Mutezo (2022) explained this variable through the impacts of financial factors
including access to financial information, support services offered by banks and businesses, bank structure, as well as
requirements for collaterals. In a study by Gull et al. (2022), access to finance was divided into two, namely basic access
to finance and advanced access to finance. The former is measured through the line of credit that an institution offers and
the bank account of the firm while the latter has the investment of the firm and the working capital from financial
institutions as its indicators.

Access to finance from banks and money-related organizations is proven to be discriminatory based on the gender
of a business owner (Andriamahery & Qamruzzaman, 2022; Chaudhuri et al., 2020). It has been established that female
entrepreneurs are more likely to face barriers in accessing finance as compared to male entrepreneurs, wherein they are
discouraged from administering applications for credit by being faced with higher interest rates (Mwale & Phiri, 2022;
Avristei & Gallo, 2021). Abebe and Kegne (2023) then explained that access to finance is low for women owners, with
procedures for fund applications and repayment conditions being challenging as well as the loan amount being
insufficient. Women owners’ sensitivity to the legal environment aspect of discouragement leads as to why female
entrepreneurs prefer to take out loans only when there is an anti-discriminatory clause tied with it (Bertrand & Perrin,
2022).

In the studies of Kalaieesan (2021) and Le et al. (2022), there is a positive and direct relationship between access
to finance and the entrepreneurial growth of a business. Accordingly, Le et al. (2022) utilized exploratory factor analysis
(EFA) to show that access to finance and business performance has a positively significant relationship with each other
(Aisjah et al., 2022; Myint, 2020; Mohamad et al., 2016). This explains why access to finance is the key to the survival
and sustainability of the business performance of women-led SMEs (Egbo et al., 2020). During the pandemic, access to
finance by women entrepreneurs was relatively low; nonetheless, it was still concluded that there is a positive relationship
between financial inclusion and entrepreneurial performance (Chagwedera et al., 2023). Therefore, the presence of credit
constraints and the limitation on credit amount directly impacts the business performance, particularly the sales of women
entrepreneurs (Khaleque, 2018). Accessible finance can aid women entrepreneurs to acquire financial resources for
operations, investments, and innovations (Aisjah et al., 2023). Likewise, as stated by Bakhtiari et al. (2020), it aids in
improving the market for employment in an indirect manner which results in reduced distortion and misguidance. Thus,
there is a need to improve small and medium-sized enterprises’ access to finance by the creation of more funding schemes
(Languitone & Osano, 2016).

Risk Taking and Business Performance
Risk taking behavior is characterized by people’s desire and behavior to engage in potential risks at work to achieve
positive outcomes for the organization (Choi et al., 2020). Risk taking is considered as the central feature of
entrepreneurship and a contributor to performance (Putnin$ & Sauka, 2019). In risk taking, business owners need to be
prepared to handle not only positive but also negative outcomes (Zinn, 2017). In order to address the risk, knowledge and
ability to manage risk are critical in maintaining the sustainability and performance of businesses (Raziff et al., 2019).

The level of risk in a person's work life may vary, but no one can be classified as working in a risk-free setting
(Ncokazi & Thandiswa Mpit, 2023). Given that, female CEQOs are interested in engaging in risky activities, and women
are more risk takers, this has a substantial impact on firm performance and success, particularly in emerging economies
(Aboud et al., 2018). Further, Chidananda et al. (2023) added that women entrepreneurs’ performance is heavily
influenced by their willingness to take calculated risks and their desire for success. This implies that women
entrepreneurs’ chances of business success can be significantly improved by their willingness to take calculated risks,
explore new opportunities, and adapt to changing market conditions.

According to Hussain et al. (2021), risk taking has a significant and positive impact on women entrepreneurs’
success. For every one percent increase in taking a risky decision, there is an anticipated twenty-nine percent increase in
business success. Hidayah and Theresa (2022) used Partial Least Square (PSL) to indicate that risk taking has a
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significant positive effect on business performance. It concluded that the higher the courage of business owners in taking
risks, the higher the business performance. Also, an entrepreneur must be able to discover new opportunities that will
benefit business development. Furthermore, a study conducted by Hagelaar et al. (2022) examined the effect of
entrepreneurial orientation on business performance through a Multiple Regression analysis. The results showed that there
is a positively significant relationship between the risk-taking entrepreneurial orientation dimension and the business
performance of women entrepreneurs. The findings stated that women who show behaviors and are more prone to taking
risks seem to report high performances. Moreover, in a study conducted by Mozumdar et al. (2022) found that risk taking
shows a positively significant relationship with the business performance of women entrepreneurs. Hagelaar et al. (2020)
also found that risk taking positively impacts business performance; therefore, a business culture should be established
that fosters women entrepreneurs’ abilities to create, adapt to market change, and take risks.

However, several studies have found inconsistencies in the impact of risk taking on business performance. For
example, Kassim (2023) showed that risk-taking has neither direct nor indirect significant effect on SMEs’ performance.
Moreover, Ahmad et al. (2020) examined the linkages between strategic orientation and small and medium-sized
enterprises (SMEs) performance in Thailand. The study showed that the risk-taking dimension of entrepreneurial
orientation has no impact on SMEs business performance, explaining that firms might not encourage employees to take
risks with new ideas.

Entrepreneurial Experience and Business Performance

Entrepreneurial experience is defined as the past involvement in founding a business (Kim et al., 2014). Prior
entrepreneurship exposure and work experience can be key sources of learning that enable individuals to gain the
necessary entrepreneurial skills and can boost one's confidence in acting entrepreneurially (Khoshmaram et al., 2020). In
a study by Egbo et al. (2020), it was mentioned that women entrepreneurs with prior entrepreneurial experience were
likely to be more skilled and also most likely to manage both business resources and human capital effectively.
Furthermore, women entrepreneurs with prior entrepreneurial experiences became more capable of managing business
operations, implementing strategies for maximizing business opportunities, and creating business plans and activities
(Kyrgidou et al., 2021). However, in a study by Yang and del Carmen (2017), women with entrepreneurial experience and
higher qualifications in doing business settle on supporting less experienced men rather than leading. This is due to the
findings that men are more likely to lead organizations to success despite having less experience than women.

A study by Vasan (2020) found that previous entrepreneurial experience was significantly associated with the
business performance of women-owned small enterprises through a Multiple Regression Analysis. Alene (2020) utilized a
Binary Logistic Regression analysis to show the influence of previous entrepreneurial experience on the performance of
women entrepreneurs in Ethiopia. The results showed that there is a positive relationship between previous
entrepreneurial experience and the performance of women entrepreneurs. This implies that older firms are more likely to
maximize profits than younger firms due to the social capital they have built up over time through experience. In a study
conducted by Liu et al. (2020) found that there was a positive association between entrepreneurial experience and
performance. It was stated that entrepreneurs can increase their capacity to see business opportunities and their
entrepreneurial knowledge and performance by absorbing and reflecting on previous experiences.

A study conducted by D’Angelo and Presutti (2019) showed that SMEs with greater entrepreneurial orientation
have higher international growth. Patrisia et al. (2023) explained that as the business ages, women entrepreneurs can learn
more about the business. With the age of the business combined with experiences that will foster innovation, it will
ultimately lead to a positive contribution to business performance. According to Trang (2015), the experience of SME
entrepreneurs is the factor that significantly and positively influences the success of SMEs. Khaleque (2018) added that
business experience positively affects sales; that is, experienced entrepreneurs generate more sales than others which are
rational.

On the contrary, there are some studies that have revealed different findings on the impact of entrepreneurial
experience on business performance. For example, Spanjer and van Witteloostuijn (2017) revealed that entrepreneurial
experience is negatively related to entrepreneurial performance. Fei et al. (2021) also found that a high level of experience
has a negative impact on performance.

MATERIALS AND METHODS

Research Design

The researchers utilized a quantitative and descriptive type of research since the main objective of this study was to
describe the effect of access to finance, risk taking, and entrepreneurial experience on business performance of women-
owned SMEs in Metro Manila by the collection and analysis of numerical data. For this research, the researchers used
various statistical software as the primary tools in conducting the necessary statistical tests and analyses.

Locus of the Study

The study chose Metro Manila as the locus due to it being densely populated, particularly with small and medium-sized
enterprises (SMEs). This is supported by the Philippines’ 2022 data provided by the Department of Trade and Industry
(DTI) wherein the National Capital Region (NCR) houses majority of the small and medium-sized enterprises across the
nation. Out of the 2022 recorded total of 1,105,143 SMEs, corresponding to the 99.59 percent of businesses operating in
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the Philippines, 204,844 (18.54 percent) of the businesses were located in the National Capital Region. This guaranteed a
greater probability of selecting eligible women entrepreneurs as respondents to the survey.

Subject and Sampling Technique

In this study, the respondents were women, from ages 25 to 64, who own businesses in Metro Manila that fall under the
bracket of small and medium-sized enterprises (SMEs). The rationale behind choosing this age group is the fact that
mostly, if not all, have already received their undergraduate education; hence, having the capabilities to establish small
and medium-sized enterprises (SMESs). The study then utilized non-probability sampling techniques, specifically
convenience and quota sampling.

Since the target participants of this study were large in number, convenience sampling was utilized in order to
ease the access for surveying, provided that it was challenging to reach each and every SME women entrepreneur. The
researchers have established that the number of respondents was a minimum of 385. This constituted the choice of quota
sampling as they would be representing the whole population of SME women entrepreneurs in Metro Manila. To ensure
accuracy in the number of required respondents, an online sample size calculator named, Raosoft (2004), was used. The
calculator was set to have 95% as its confidence level, 50/50 for its response distribution, and 5% as its margin of error;
with this set as default, the minimum sample size is 385.

Table 1
Total Population of NCR (2020) Confidence Margin Response Sample Size (n)
(25 - 64 years old) Level of Error Distribution
6,683,928 95% 5% 50% 385

Research Instrument and Data Collection

According to Paudyal et al. (2017), online surveys are efficient in collecting large data at a time with its capability to
reduce error as compared to traditional survey where written responses would have to be transferred to digital devices. In
addition, this type of survey is economical in the sense that data can be collected even with a low human resource. Hence,
it is cost-effective and time-saving on the end of the researchers.

The data instrument, Google Form, incorporated a chain of questions about the respondents’ demographic profile,
business information, as well as factors impacting their entrepreneurial venture. The survey was filled with statements per
independent variable, which the respondents would have to answer through a 6-point Likert Scale, with 6 (Strongly
Agree) as the highest and 1 (Strongly Disagree) as the lowest. It took around 5 to 10 minutes of the respondents’ time to
accomplish the survey.

After reaching the necessary number of respondents, the responses were encoded in Google Sheets and Microsoft
Excel. This made it easier for the researchers to filter the survey response with the use of criteria that ensured relevance
and accuracy for the findings of the study. This then warranted that the research would provide the highest possible
potential of benefiting the pool of entrepreneurial-related literature.

Ethical Considerations

Participation in this study was entirely voluntary, with no participant being pressured or compelled to take part. The
researchers assured the participants that the study was being conducted without any bias and that the collected
information would be used solely for research purposes. Likewise, the privacy of all participants was prioritized, ensuring
that their responses were collected and handled with the highest level of confidentiality. All data were protected in line
with Republic Act 10173, the "Data Privacy Act of 2012." To ensure data protection, only summary statistics were
shared, keeping participants’ identities anonymous. The researchers were committed to maintaining the highest ethical
standards, as demonstrated by the ethics review and approval secured from the UST Faculty of Pharmacy - Research
Ethics Committee. Informed consent was obtained from every participant, who was provided with detailed information
about the study and treated respectfully throughout. The consent form, attached to the questionnaire, outlines the study's
key aspects and ensures that respondents fully understand their rights and agree to participate willingly.

Econometric Model
The specifications of the Multiple Regression Model is presented below:

BP = B0 + B1AF + 2RT + B3EE + ¢

The dependent variable, BP, represents the business performance of women-owned SMEs, with B0 being the intercept
parameter. The slope coefficients for the independent variables are 1 for Access to Finance (AF), B2 for Risk Taking
(RT), and B3 for Entreprencurial Experience (EE). The error term, represented by €, accounts for the other independent
variables excluded in the study. The Ordinary Least Square (OLS) regression model was applied and utilized in the study
for the data analysis. The diagnostic tests used are the Durbin-Watson, The Breusch-Godfrey Serial Correlation LM Test,
Ramsey’s Regression Equation Specification Error Test (RESET), and Autoregressive Conditional Heteroskedasticity
(ARCH) Test.
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The Durbin-Watson test is used to assess the presence of autocorrelation in the residuals of a regression model. The
Durbin-Watson statistic ranges in value from 0 to 4. A value close to 2 suggests the absence of autocorrelation, while
values near O point to positive autocorrelation, and those closer to 4 indicate negative autocorrelation. The Breusch-
Godfrey Serial Correlation LM Test is used to detect the presence of serial autocorrelation in the residuals of a regression
model. Ramsey’s Regression Equation Specification Error Test (RESET) is used to test if there is a significant non-linear
relationship in the linear regression model. Autoregressive Conditional Heteroskedasticity (ARCH) Test is used to detect
the presence of heteroskedasticity in a regression model.

RESULTS

This study focused on assessing the impact of key independent variables, namely, Access to Finance, Risk Taking, and
Entrepreneurial Experience, on the business performance of women-owned small and medium-sized enterprises located in
Metro Manila. The collected data was analyzed and interpreted using econometric tools, including Ordinary Least
Squares (OLS), the Durbin Watson Test, the Breusch-Godfrey Serial Correlation LM Test, the Ramsey RESET Test, and
the Autoregressive Conditional Heteroskedasticity (ARCH) Test, as summarized in the following tables.

A total of 400 women entrepreneurs participated in this study. Among the 400 respondents, 112 (28%) were from
Manila, 52 (13%) from Quezon City, and 35 (8.75%) from Makati. Additionally, 34 (8.50%) came from Pasay, 25
(6.25%) from Pasig, 23 (5.75%) from Taguig, 22 (5.50%) from Parafiaque, and 20 (5%) each from Malabon and Valenzuela.
Other cities included San Juan and Mandaluyong with 14 (3.50%) each respondent, Caloocan with 12 (3%), Pateros with
5 (1.25%), Las Pifias with 4 (1%), Muntinlupa and Navotas with 3 (0.75%) each, and Marikina with 2 (0.50%).

Table 2 Regression Analysis Result
Dependent Variable: Business Performance
Method: Least Squares
Included observations: 400

Variable Coefficient Std. Error t-Statistic Prob.
Constant 0.674712 0.227486 2.965945 0.0032
Access to Finance 0.407338 0.047330 8.606345 0.0000
Risk Taking 0.438567 0.058061 7.553527 0.0000
Entrepreneurial Experience 0.036615 0.056261 0.650795 0.5156
R-squared 0.470845 Mean dependent var 4.650000
Adjusted R-squared 0.466836 S.D. dependent var 0.835544
S.E. of regression 0.610099 Akaike info criterion 1.859557
Sum squared resid 147.3992 Schwarz criterion 1.899472
Log likelihood -367.9114 Hannan-Quinn criter. 1.875364
F-statistic 117.4541 Durbin-Watson stat 1.849881
Prob(F-statistic) 0.000000

Access to Finance (AF) has a coefficient of 0.4073 and a p-value of 0.0000. Thus, access to finance positively and
significantly affects business performance. This suggests that as access to finance for women entrepreneurs increases, so
does a corresponding increase in business performance. Risk Taking (RT) has a coefficient of 0.4385 and a p-value of
0.0000. Thus, risk taking positively and significantly affects business performance. This suggests that as the risk-taking
behavior of women entrepreneurs increases, so does a corresponding increase in business performance. Entrepreneurial
Experience (EE) has a coefficient of 0.0366 and a p-value of 0.5156. Thus, entrepreneurial experience positively affects
business performance, but this effect is not statistically significant. Table 2 indicates that the R-squared value accounts for
approximately 47.08% of the variance in the dependent variable, as explained by the independent variables. This suggests
a moderate level of explanatory power, as higher R-squared values are generally preferred. Furthermore, the table
demonstrates the absence of autocorrelation errors through the Durbin-Watson statistic test, which suggests that values
close to 2 indicate no strong evidence of autocorrelation. In this study, the Durbin-Watson statistic is 1.849881,
confirming that autocorrelation errors are not present in the regression model.

Table 3 Breusch-Godfrey Serial Correlation LM Test
F-statistic 1.248966 Prob. F(2,394) 0.2879
Obs*R-squared 2.519994 Prob. Chi-Square(2) 0.2837

Table 3 displays the Breusch-Godfrey Serial Correlation LM Test. This diagnostic method is used to evaluate serial
correlation within a regression model. Serial correlation arises when the errors in the model are correlated, which can lead
to biased and unreliable findings. Since the test has a p-value of 0.2879, which is greater than the significance level of
0.05, we can conclude that there is no evidence of autocorrelation in the data.

Table 4 Ramsey RESET Test

Value df Probability
t-statistic 1.110499 395 0.2675
F-statistic 1.233209 (1, 395) 0.2675
Likelihood ratio 1.246874 1 0.2642
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Table 4 shows the findings of the Ramsey RESET Test. This is used to test for specification errors that may occur from
excluding pertinent variables. This test evaluates functional misspecification and identifies any bias due to omitted
variables, ensuring the model is correctly specified. The results reveal a p-value of 0.2675, which is greater than the
significance level of 0.05. Thus, we can conclude that there is no evidence of specification errors in the data.

Table 5 Autoregressive Conditional Heteroskedasticity (ARCH) Test
F-statistic 1.926102 Prob. F(2,394) 0.1660
Obs*R-squared 1.926459 Prob. Chi-Square(2) 0.1651

Table 5 shows the Autoregressive Conditional Heteroskedasticity (ARCH) Test findings. Based on the results, there is no
substantial evidence suggesting heteroskedasticity in the residuals. The results reveal a p-value of 0.1660, which is greater
than the significance level of 0.05, suggesting that homoskedasticity is not a significant concern in the model, confirming
the reliability of the regression results.

DISCUSSION

The results indicate that two of the three independent variables, namely access to finance and risk taking, significantly
impact the business performance of women-owned SMEs in Metro Manila. In contrast, entrepreneurial experience was
the only independent variable with no significant effect on business performance.

The significance of Access to Finance to the business performance of women-owned small and medium-sized
enterprises is aided by other studies that discovered that accessibility of finance can help women entrepreneurs obtain
financial means to invest in innovation, expand their operations, and navigate challenges effectively (Aishah et al., 2023).
This rationalizes why Egbo et al. (2020) mentioned that access to finance is vital for the business performance of women-
owned small and medium-sized enterprises to survive and be sustainable in the long run. This emphasizes that financial
resources are essential not only for operational support but also as a crucial driver of growth and resilience in a
competitive environment. With this, the researchers believe that having adequate financial access helps women
entrepreneurs expand their business endeavors and introduce new procedures to improve business performance. Securing
sufficient access to finance can ensure that women entrepreneurs have the necessary resources to compete effectively in
the competitive business world, thereby enhancing overall business performance.

Risk taking is highlighted as a significant factor, aligning with findings that identify it as a central feature of
entrepreneurship and a key contributor to business performance (Putnin$ & Sauka, 2019). It is claimed that the higher the
courage of business owners in taking risks, the higher the business performance (Hidayah & Theresa, 2022). This is
contrary to the findings of Ahmad et al. (2020), the study showed that risk taking has no impact on SMEs business
performance, explaining that firms might not encourage employees to take risks with new ideas. The researchers
recognize that by being open to taking calculated risks, women entrepreneurs can explore new opportunities, adapt to
evolving market conditions, and enhance their business resilience. Thus, embracing risk can enable them to build
competitive advantages that ensure their business thrives in dynamic environments. By adopting a risk-taking mindset,
women entrepreneurs are better equipped to identify and capitalize on emerging opportunities, which ultimately improves
their overall business performance and long-term success.

Entrepreneurial experience is the only independent variable in this study that has proved to be insignificant. This
is contrary to the findings of Vasan (2020), wherein the study found that previous entrepreneurial experience was
significantly associated with the business performance of women-owned small enterprises. The researchers recognize that
although experience may enhance managerial capabilities, it may not always directly contribute to improved business
outcomes. Even without prior entrepreneurial experience, women entrepreneurs can still improve their business
performance, demonstrating that success is not solely dependent on previous business knowledge. This suggests that other
factors might play a more pivotal role in driving business performance beyond just prior entrepreneurial experience.

CONCLUSION

This study aimed to determine the impact of independent variables, namely Access to Finance, Risk Taking, and
Entrepreneurial Experience, on the business performance of women-owned SMEs in Metro Manila. Ordinary Least
Squares was used for regression analysis, revealing that Access to Finance and Risk Taking significantly influenced
business performance, whereas Entrepreneurial Experience showed no statistical relevance. The study concludes that
Access to Finance and Risk Taking are the most significant factors affecting business performance. While entrepreneurial
experience demonstrated a positive effect, it was not statistically significant. These findings highlight the pivotal role of
access to finance and risk-taking on women entrepreneurs' business performance, whereas entrepreneurial experience
appears to have a less influential role.

Women entrepreneurs are encouraged to prioritize strategies that align with the critical factors influencing their
business performance, particularly the significant roles of access to finance and risk-taking in the business performance of
women-owned small and medium-sized enterprises (SMEs). Securing external financial resources, rather than relying
solely on internal funds or limited financial support, is essential to sustaining operations and driving growth. This access
to finance enables women-owned businesses to expand, innovate, and remain competitive over the long term. Equally
important is fostering a mindset of careful risk-taking. The findings of this study highlight the positive and substantial
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impact that a willingness to embrace risk has on business performance. By aligning their business strategies with these
key factors—access to finance and risk-taking—women-owned SMEs can elevate their operations to meet the challenges
of an increasingly competitive marketplace.

Policymakers and government authorities can leverage the findings of this study by collaborating with various
stakeholders to develop policies that enhance the performance of women-owned SMEs. One crucial area is improving
access to affordable financing. Government entities can engage with financial institutions to create suitable loan programs
and support initiatives that provide favorable terms. Furthermore, implementing risk mitigation tools can encourage
women entrepreneurs to take calculated risks for business growth. To further support these efforts, the researchers
recommend the implementation of financial literacy and risk management training programs through partnerships with
NGOs, universities, and business agencies. These programs will provide women entrepreneurs with the skills necessary
for sound decision-making. Finally, promoting gender-inclusive financing policies by removing barriers and simplifying
loan processes will expand access to funding, particularly for women in underserved areas. Collectively, these policies
would empower women entrepreneurs, drive SME growth, and contribute to the country's overall economic development.
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